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Mitsubishi Motors Posts Record Sales in the Philippines for the 
Second Consecutive Year in FY2024  
Vietnam Also Marks Highest Sales Volume Since FY2022 

 
Tokyo, April 23, 2025 -Mitsubishi Motors Corporation (hereafter, Mitsubishi Motors) 

announced that it posted record retail sales of 91,639 vehicles¹ in the Philippines in 

fiscal year2 (FY) 2024, an increase of 12 percent from the previous fiscal year. This is 

the second consecutive year in which it has broken past sales records. Sales volume 

in Vietnam also rose by 44 percent from the previous fiscal year to 43,065 vehicles1, 

its highest volume in two years following its previous high in FY2022. 

 

Xpander                                  Xforce

 

In the Philippines, with the impact of the newly launched Xforce compact SUV, sales 

of the Xpander seven-seat crossover MPV have been strong, while the long-standing 

popularity of the Mirage G43 compact sedan and the L300 compact commercial vehicle 

further boosted overall sales. Amid the expanding automotive market, Mitsubishi 

Motors accounted for 19.5 percent of the market share4, an increase of 1.0 points 

from the previous year. 

 

In Vietnam, the Xpander became the number one best-selling model in FY2024. 

Furthermore, the Xforce, launched in March 2024, took the number one position for 

two consecutive months starting in July 2024 and has maintained strong sales ever 

since. In the robust Vietnamese auto market, Mitsubishi Motors’ market share 

increased by 2.8 points from the previous fiscal year to 13.3 percent4. 

 

“Mitsubishi Motors has contributed to the auto market and economy in the Philippines 

for more than 60 years, and in Vietnam for over 30 years,” said Tatsuo Nakamura, 

executive vice president of Mitsubishi Motors. “Through the years, we have earned the 

solid trust of our customers by introducing strategic vehicles to the ASEAN market 

and developing dealership networks with high brand loyalty. This fiscal year, we will be 

launching the production model of the Mitsubishi DST Concept, which premiered in 

the Philippines last year. We aim to enhance our presence in the ASEAN market and to 

further expand sales in the Philippines and Vietnam, which are our key markets.” 
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1. Preliminary figure 

2. Fiscal 2024 is from April 2024 to March 2025. 

3. Sold as the Attrage in some markets 

4. Based on in-house research 
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About Mitsubishi Motors 

Mitsubishi Motors Corporation (TSE:7211) — a member of the Alliance with Renault 

and Nissan — is a global automobile company based in Tokyo, Japan, which has about 

28,000 employees and a global footprint with production facilities in Japan and the 

ASEAN region. Mitsubishi Motors has a competitive edge in SUVs, pickup trucks and 

plug-in hybrid electric vehicles, and appeals to ambitious drivers willing to challenge 

convention and embrace innovation. Since the production of our first vehicle more 

than a century ago, Mitsubishi Motors has been a leader in electrification — launched 

the i-MiEV, the world’s first mass-produced electric vehicle in 2009, followed by the 

Outlander PHEV, the world’s first plug-in hybrid electric SUV in 2013. With a target of 

increasing the sales ratio of electrified vehicles to 100% by 2035, Mitsubishi Motors 

will deliver models that embody Mitsubishi Motors-ness and contribute to the 

realization of a carbon-neutral society.  

For more information on Mitsubishi Motors, please visit the company's website at   

https://www.mitsubishi-motors.com/en/ 

https://www.mitsubishi-motors.com/en/

