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Shoki Hoko 
= Corporate Responsibility to Society
Strive to enrich society, both materially and spiritually, 
while contributing towards the preservation of the 
global environment.

Shoji Komei 
= Integrity and Fairness
Maintain principles of transparency and openness, 
conducting business with integrity and fairness.

Ritsugyo Boeki 
= Global Understanding through Business
Expand business, based on an all-encompassing global 
perspective.

VISION
Create a vibrant society by realizing the 
potential of mobility 

MISSION
1. Provide new experiences for our customers with 

creative products and service excellence.

2. Make positive contributions to the sustainable 
development of our society.

3. Act sincerely as a trusted company.

4. Enhance stakeholder value by leveraging the alliances.

CSR Management
Policies

The Three Principles represent the spirit of Mitsubishi 
since its founding and embody the fundamental 
philosophy shared by all Mitsubishi Group companies.

Vision (the society we want to create) and Mission (how to 
realize the Vision) specify how we become more proactive 
to exert a positive influence on society.

The Three Principles of 
the Mitsubishi Group

In April 2018, Mitsubishi Motors established a new 
corporate Vision and Mission that enabled its group 
employees to look towards the future, develop a common 
understanding, and work as one team. The automobile 
industry is in a period of major change, and Mitsubishi 
Motors’ business environment is also undergoing 
substantial changes. Under these circumstances, the 

Mitsubishi Motors strives to carry out its Mission 
and realize its Vision by encouraging each employee 
to practice the MMC Way and the Global Code of Conduct.
We contribute to the sustainable development of society 
while deepening mutual understanding with diverse 
stakeholders through dialogue, and engaging in business 
activities centered on automobiles, which are the 
products we see and use every day.

The automobile industries have been creating 
numerous technologies and innovations including 
the powertrain diversification, intelligence and IoT 
(Internet of Things) into vehicles. The role of the 
automobile has been and will be transformed from a 
“car” as a type of hardware currently to “mobility” as 
a transportation system entirely. Under such a major 
transition, we are committed to research and develop 
the potentialities of mobility broadly and to provide all 
people with possible opportunities to go wherever they 
want, to see whatever they want, and meet whomever 
they want, at any time. Our Vision embraces our desire 
to encourage individuals to take on new challenges, 
promote economic activities, and contribute to the 
revitalization of society by improving the efficiency 
and optimizing movement of the people. 

Vision & Mission

Approach to CSR

The society we want to create

How to realize the vision

“Mindset” and “Actions” every one of us must 
put into practice

Standards that all officers and employees 
must comply with

VISION

MISSION

MMC WAY

Global Code of Conduct
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Customer Call Center, sales companies, 
after-sales services, website, social 
networks, customer satisfaction surveys, 
events, TV/newspaper/magazine 
advertising, email magazine

Inquiry contacts, plant tours, regional 
events, solidarity with local communities, 
social contributions (support for the next 
generation, traffic safety, environment 
preservation, participation in local 
communities, disaster assistance), website

Contact for inquiries, 
Business Partner Helpline, 
Suppliers Meeting, events, 
specialized websites, 
participation in industry 
organizations

Labor-management discussions, 
consultation offices (Employee 
Consultation Office, MMC Hotline, 
Mitsubishi Motors Global Internal 
Reporting Office), internal websites, 
surveys on employee attitudes

IR inquiry contacts, interviews, financial 
results briefings, mid-term business 
plan briefings, Shareholders’ Meeting, 
individual initiative briefings, shareholder 
events, IR websites, Annual Report, the 
“Investors’ Note” shareholder business 
report, IR email magazines

Board of Directors

Mitsubishi 
Motors 
Group

Customers

Local 
communities

Employees Shareholders 
and investors

Business 
partners

Executive Committee

Relevant divisions

Group companies 

CSR Management Committee
Chair: CEO
Members: Division general managers of 
relevant divisions

Administrative office: 
CSR Planning & 
Environmental Affairs 
Department

Reporting

Deliberation

CSR Management
Management

Mitsubishi Motors positions the environment and 
compliance as the key areas of CSR. We appointed 
a Chief Environmental Strategy Officer for the 
environment and a Global Risk Control Officer for 
compliance. Under the direction of these officers, we 
systematically implement measures in these areas. 
In fiscal 2017, we established a CSR Management 
Committee with the CEO as its chair to identify key 
CSR issues (materialities), set CSR targets, confirm the 
progress of measures, and take other action.
We seek to create structures that can promote CSR 
throughout the Mitsubishi Motors Group and periodically 
report on material topics to the Board of Directors. 

■ Japan Business Federation (Keidanren)
■ Japan Automobile Manufacturers Association, Inc.
■ Society of Automotive Engineers of Japan, Inc.

■ Core Labor Standards of the International Labour 
Organization (ILO), Organisation for Economic Co-
operation and Development (OECD) Guidelines for 
Multinational Enterprises

■ ISO 26000 Guidance to Social Responsibility
■ GRI Standards 
■ United Nations’ Sustainable Development Goals (SDGs) 
■ Keidanren Charter of Corporate Behavior

Framework for Promoting CSR

Participation in External Organizations External Initiatives Supported or Referred to

Dialogue with Stakeholders




