
26Mitsubishi Motors Sustainability Report 2019

Environment

Policies
Basic Approach to the Environment Environmental Policy

Basic Policy
Mitsubishi Motors recognizes that protection  of the global environment is a priority for 
humankind and as such makes the following pledges:

1.  Taking a global perspective, we are committed to harnessing all our resources to achieve 
continuous reductions in the environmental impact of all our corporate activities, spanning 
development, procurement, production, sales, and after-sales servicing of vehicles.

2.  As a good corporate citizen, we are committed to take actions that protect the environment at 
the level of local communities and society as a whole.

Behavioral Standards
1.  We will endeavor to protect the environment by forecasting and assessing the environmental 

impact of our products at all stages in their life cycle.

<Priority Initiatives>
● Prevention of global warming by reducing emissions of greenhouse gases
● Prevention of pollution by restricting emissions of substances harmful to the environment
●  Reduction of waste and maximizing efficient use of resources by promoting conservation of 

resources and recycling

2.  We will endeavor to improve our environment management practices as part of ongoing 
efforts to ameliorate the impact on the environment.

3.  We will comply with environmental regulations and agreements, and will work to protect the 
environment by establishing voluntary management targets.

4.  We will encourage our affiliates and suppliers, both in Japan and overseas, to cooperate in 
working to protect the environment.

5.  We will actively disclose environment-related information and will seek the understanding of 
local communities and of society at large.

*1 Abbreviation of Science Based Targets
*2  Abbreviation of Renewable Energy 100%. This is an initiative in which 

the aim of participating companies is to procure 100% of energy used in 
business from renewable energy sources. 

With the adoption of the Sustainable Development Goals 
(SDGs) and Paris Agreement in 2015, initiatives to create 
a sustainable society have been promoted on the national 
level. Many initiatives have been established, including 
SBT*1, which supports the establishment of reductions 
targets for CO2 emissions, and RE100*2, which promotes 
the introduction of renewable energies among companies. 
Companies are expected to address various activities in 
order to resolve environmental issues. 
Mitsubishi Motors has identified key CSR issues 
(materialities) for priority engagement with the aim of 
compatibility between contributing to solving social issues 
and the sustainable growth of the Company. This includes 
six issues in connection to the environment: Responding 
to climate change and energy issues, Resource recycling 
initiatives, Deploying supply chain sustainability initiatives, 
Conservation of water resources, Prevention of pollution, 
and Preservation of biodiversity. We are promoting 
initiatives in connection to these issues in every stage of 
our business activities, from development, to procurement, 
production, distribution, sales, product use and disposal.
Based on demands from society regarding environmental 
initiatives, as well as changes in mobility society, such as 
IoT, autonomous driving technologies, car sharing and 
electric vehicle technologies, the Company is proceeding 
with studies into a new environmental vision. We will 
contribute to the realization of a sustainable society by 
setting medium-term targets by means of backcasting 
after refining a long-term ideal image and promoting 
environmental initiatives.

Mitsubishi Motors formulated the “Environmental Policy” that clarifies its initiatives for 
environmental preservation in corporate management. 
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Environment

Policies
Environmental Vision 2020

Products & 
Technologies

●  Promote development and application of 
EV technologies

●  Reduce environmental impact during 
vehicle life cycle

Business 
Activities

●  Step up corporate activities to promote 
widespread use of EVs

●  Raise level of environmental protection 
activities by setting new standards for each 
field of corporate activity

Collaboration 
with Society

●  Create a pleasing and low-carbon society 
by working together with customers and 
society.

●  Step up contribution to protecting the 
global environment by environmental 
conservation activities with local 
communities

In fiscal 2009, Mitsubishi Motors formulated an 
“Environmental Vision 2020” based on its “Environmental 
Policy”. The “Environmental Vision 2020” states our 
medium-to long-term policy for environmental initiatives 
across the entire group for a low-carbon society.
The “Environmental Vision 2020” centers on the concept 
of “Leading the EV* era, toward a sustainable future. 
“We aim to create a sustainable future by pursuing 
environmental initiatives in technological development 
and business activities, spearheaded by EV technology. 
We aim to work with customers and society to create a 
clean and vibrant low-carbon society.
In addition, we are commencing work on our next 
Environmental Vision with consideration for the 
solution of environmental issues around the world and 
transformations in mobility impacting the automotive 
industry, such as autonomous driving, connected cars, 
and so forth. 
*  Electric vehicles, plug-in hybrid vehicles, and other electric vehicles

To achieve the goals of the “Environmental Vision 2020”, 
we will focus our efforts in a three-pronged approach 
comprising “products & technologies,” “business 
activities,” and “collaboration with society.”

Achieving the “Environmental Vision 2020”
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Policies
Environment Initiative Program 2019

List of “Environment Initiative Program 2019” Initiatives

① Enhancing environmental management
Field Initiative Implementation Items (Target year: FY2019) FY2018 Results Evaluation

Environmental 
management

Renewable energy Use renewable energy considering local characteristics ● Implementation of renewable energy trend survey
● Green power purchase amount: 4.025 million kWh ○

Water resources Manage water risks at each production facility Implementation of water risk survey at production facility ○

Environmental activities in purchasing
Deploy Green Procurement Guidelines to business partners of overseas plant Creation of Green Procurement Guidelines to business partners of overseas plant △
Assess environmental management conditions and CO2 emissions of 
business partners

Assess environmental management conditions and CO2 emissions of 
business partners by means of CDP supply chain program (climate change) ○

Environmental activities in sales Promote the acquisition of Eco-Action 21 certification to our dealers New acquisition of certification at 13 dealers ○
Emphasize and publicize value of EV/PHEVs to expand them widely New expansion of Dendo Drive Stations at 36 dealers ○

Environmental data management
Renew environmental data management system Introduction of new environmental data system ○
Implementation of LCA*1 for new vehicle models and improve reliability 
of evaluation methods for GHG*2 emissions LCA Implementation of LCA for two new vehicle models ○

*1 LCA stands for Life Cycle Assessment, which is a technique for calculating the environmental impact of a product from manufacturing to disposal  *2 Abbreviation of Greenhouse Gas

② Initiatives to address environmental issues
Field Initiative Implementation Items (Target year: FY2019) FY2018 Results Evaluation

Responding 
to climate 
change and 
energy issues

Reduce CO2 emissions while driving CO2 emissions per new vehicle while driving: 8% reduction compared to FY2010 -13% ○
Develop technologies for next-generation environmentally-friendly vehicles Promote development of motor efficiency improvement methods Promoted the development as planned ○

Reduce amount of CO2 emitted by production activities CO2 emissions at production facilities per production vehicle: 37% 
reduction compared to FY2005 -46% ○

Reduce amount of CO2 emitted by non-production activities Unit CO2 emissions in non-production facilities: 1% reduction compared to FY2018 -8.4% ○

Reduce amount of CO2 emitted by logistics activities CO2 emissions per unit of transportation in Japan: 9% reduction 
compared to FY2010 -8.8% ○

Resource 
circulation

Develop new technologies for improving the recyclability and 
appropriate processing of EV/PHEVs

Commercialize design for easy to disassembling Issued the revised edition of dismantling evaluation guidelines ○
Selecting materials with outstanding recyclability Promoted the selection of materials with outstanding recyclability ○
Establishing recycling management systems responding to an increase 
of used items

Constructed  joint collection scheme for drive batteries for electric 
vehicle and started of use ○

Commercialize and expand usage of resource conserving materials Application of technology for reduction in component waste production 
and expanded use of recycled component materials

Selected recoverable parts and candidate parts for the use of recycled 
materials ○

Reduce volume of disposal Externally-disposed waste of production activities per production 
vehicle: 52% reduction compared to FY2005 -52% ○

Prevention of 
Pollution

Improve risk management system for hazardous substances in products Thorough management of hazardous substances Continued of correct management including legal movements ○
Reduce use of hazardous substances 35g/m2 or less of VOC*3 emissions per painting area in production activities 38g/m2 △

Environment 
preservation Promote preservation of biodiversity

Conduct biological surveys and implement conservation activities at 
sites in Japan

Implemented ecosystem survey at Tokachi Research & Development 
Center ○

Plant and Grow trees at Pajero Forest Conducted activities twice a year ○
Plant trees at overseas business sites Planted trees over 32 ha in the Philippines ○

*3 VOC stands for Volatile organic compounds

○: As planned　△: Delayed

○: As planned　△: Delayed

In March 2018, Mitsubishi Motors formulated “Environment Initiative Program 2019”, which shows the environmental initiatives. The program sets the plan for the period ending in fiscal 2019 
when the mid-term business plan “DRIVE FOR GROWTH” is being implemented. The program seeks to improve and enhance the Group’s systems and foundation so that they Group can take 
on new environmental issues. The two central pillars of these initiatives are enhancing environmental management and implementing initiatives to address environmental issues, with the 
aim of continuing and deepening the initiatives that are already being implemented.
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