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FY2017 1Q Results Summary (s.Fr2o161Q) m':‘m

(billion yen, thousand units)

FY16 B 7 Variance

(Apr-Jun 2016) (Apr-Jun 2017)
Actual Actual

Net sales 428.7

Operating profit . : (4_5 times

(Margin)

Amount

N

Net income”

+30%

Net Cash

Sales Volume
+9%
(Retail)

*Net income attributable to owners of the parent 2

Regarding the FY2017 Q1 business summary, we are reporting a continuation of our
V-shaped recovery following the significant setbacks in business in the last fiscal yea

due to the issue of improper conduct in fuel economy testing.

For the three month period to June 30th, net sales were 440.9 billion yen. Operating
profit totaled 20.6 billion yen, which equates to 4.5 times the operating profit in the
last fiscal year. Net income was 23.0 billion yen.

Sales volumes recovered to 241,000 units, due primarily to sales growth in China,
where we had strong sales of the locally produced “Outlander”, as well as solid sales

of SUVSs, pick-up trucks and Kei-cars.

We ended the period with a net cash position of 489.3 billion yen.



FY2017 1Q Analysis of Increase/Decrease of Operating Profit (vs. FY2016 1Q)

MITSUBISHI MOTORS

(billion yen)

Forex effect by main currency

Japan | +3.0 Forex rate(yen) I Effect Coston quallty +20.8
ASEAN +53 FY161Q I FY171Q (billion yen) measures in market

North Asia +4.0 R&D and others

North A _ﬁ
Europe _ -4.0

Others 4.5

Total 20.6

I

FY16 Vol/Mix Sales Cost Forex Others FY17
(Apr-Jun 2016) Pl reductions, (Apr-Jun 2017)
Actual ste. Actual

As you can see, this page provides a detailed analysis of operating profit increases c
decreases over the same period last year.

Volume and model mix had a negative impact due to the decrease in wholesale
volume resulting from the inventory adjustment in Europe and Middle East/Africa.
These negative factors were offset by the recovery in Japan, in addition to the solid
sales growth in ASEAN and North Asia. As a result, volume and model mix produced
a positive impact of 2.6 billion yen.

Selling expenses had a negative impact of 5.5 billion yen due to the increased
incentives particularly in the U.S.

Cost reductions including synergies with Nissan produced a positive impact of 8.4
billion yen.

The synergy effect in the first quarter was 3.5 billion yen.

In FX, the adverse exchange rate movements in Thai Baht had a negative impact of
7.5 billion yen. Recall costs had a positive impact of 20.8 billion yen, reflecting the
large amount of Takata airbag-related costs recorded last fiscal year.



Operating Profit Margin Changes ~Maintain a V shaped recovery trend~ o

MITSUBISHI MOTORS

(Operating profit: billion yen)

(1,198.0)

(Margin: %)

100.0 () : Netsales 10.0
80-0 (billion yen)
80.0 {  (1.089.8) - 8.0
60.0 C-:>58'4 gl a  -«o
5.5%
40.0 35398 ’1&).9) - 4.0
20.0 2.0
12 18.6

0.0 - 0.0
-20.0 - - -2.0
400 - - 40
-60.0 - -31.6 - -6.0

: (864.9)
1H Actual | 2H Actual 1HActual =~ 2HActual 1QActual
FY2015 FY2016 FY2017

This fiscal year, we expect to deliver a rapid turnaround from the previous fiscal year,
in which our operating profit was adversely impacted by the issue of improper conduc

in fuel economy testing.

In FY2015, the large yen depreciation helped us report a record operating profit marg

exceeding 6% on a full year basis.

In FY2016, the operating margin plunged substantially in the first half due to the issue

of improper conduct in fuel economy testing and the appreciation of yen, but we

recovered to 3.5% in the second half as a result of renewing the business administrat

methodology and introducing benchmarking.

In the first quarter of FY2017, we maintained this momentum to reach an operating
margin of 4.7%. This represents a further improvement on the OP margin achieved in

the second half of the previous fiscal year.




FY2017 1Q Balance Sheet Summary

MITSUBISHI MOTORS

(billion yen)

FY16 FY17 1Q

(end of Mar. 2017) {end of Jun. 2017) Variance
Actual Actual

Total assets 1,484.4 1,444.1

Cash and deposits 556.8 519.2 -37.6

Total liabilities 780.9 721.5 -59.4

Interest-bearing debt 15.6 29.9 +14.3

Total net assets 703.5 722.6 +19.1

Shareholders’ Equity 690.5 704.1 | 6
(Equity ratio) (46.5%) (48.8%)

Net Cash 541.2 489.3 -51.9

This page gives a summary of our balance sheet.

Cash and deposits decreased by 37.6 billion yen from the end of the previous fiscal
year due to tax payments, bonuses and other seasonal factors which are unique to tl
first quarter, but we still maintain 519.2 billion yen.

The equity ratio was 48.8%, which indicates our sound financial condition.

We will continue to actively invest cash on hand in effective growth strategies so as ti
enhance the company’s value.
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FY2017 1Q Retail Sales Volume [vs. FY2016 1Q]

MITSUBISHI MOTORS

(thousand units)

0, i
APy
221 o o Japan + 90%

)y | T
- 54 ASEAN + 8%
21 D NorthAsia | +43% |
38 l 36 I NorthAmericaé — 5%

Bl Europe |
& TN I 46 l 7777777777777777777777777777777 (nclRussa) | 2%
55 lss I Others + 2%

(Apr-Jun 2016) (Apr-Jun 2017)

1QActual 1Q Actual

Global sales volumes rose 9% year-on-year to 241,000 units, due to the recovery in
Japan, where sales plunged last fiscal year due to the issue of improper conduct in
fuel economy testing, as well as the growth driven by the strong sales of local
produced models, particularly in North Asia.

| would like to explain sales volume in detail by region.



FY2017 1Q Results by Region: Japan

MITSUBISHI MOTORS

Retail sales volume(thousand units) o
19 (+90%) | = )
Registered
8 vehicles
10
6 Outlander ‘“ACTIVE GEAR’ ( Launched in July )
11 Mini cars
A ¥ Retail sales volume: 19,000 units
* Volume substantially dropped due to improper fuel
FY16 FY17 economy testing
(Apr-Jun 2016) (Apr-Jun 2017)
Actual Actual « Both registered vehicles and mini cars recovered to
the FY2015 level
TIv: 1,077 1,204 (+12%) » Accelerated brand rebuilding

In Japan, sales volume rose 9,000 units over the same period last year.

Sound sales promotion activities since last year helped the latest volume recover to
the level of FY2015 Q1 before the issue of improper conduct in fuel economy testing

“DELICA D:5 ACTIVE GEAR” which we introduced to increase the marketability of

existing models has been well received. Following this, we launched the “Outlander

ACTIVE GEAR’ on July 20 to further reinforce product marketability.

We will continue to appeal to consumers about the added value of “Outlander PHEV’
using the EV Drive Station and we will continue to rebuild our brand appeal through

the launch of our long-waited new concept SUV “Eclipse Cross” during this fiscal
year. These initiatives form part of our strategy to rebuild our domestic sales.



FY2017 1Q Results by Region: ASEAN L.
Retail sales volume(thousand units)
54 (+8%)
50
1 2 Thailand
15 18 Philippines
Pajero Sport
17 16 Indonesia B Retail sales volume: 54,000 units
6 | 4 .— Otfire Thailand: Economic recovery led to sales recovery
FY16 FY17 Philippines: Locally produced models expanded
(Apr-Jun 2016) (Apr-Jun 2017) .
Actual Actual Indonesia: New plant launched smoothly
Preparation in progress for new compact
TIVF: 543 550 (+1%) MPV
¥ :Thailand + Phiilippines + Indonesia 9

Sales in ASEAN continued to be strong and increased 8% over the same period last
year, which was above the market growth.

In Thailand, a recovery in demand, combined with the service campaign aimed at
enhancing trust in our company, helped lift sales of pick-up trucks in particular. We
will also work to improve the dealer network to boost sales.

In the Philippines in which we have a high market share, the volume of the “Pajero
Sport” grew significantly on a year-on-year basis.

We began local production of the “Mirage G4” in February and the “Mirage” in June.
We are now working to expand sales in the passenger car market, where demand is
improving, while maintaining the high presence in the market.

In Indonesia, our sales volume decreased in line with the decrease in total demand,
but remained at the planned level. At the new plant launched in April, the local
production of the “Pajero Sport” is progressing steadily. We are also making
arrangements for production and distribution for launching a new MPV model in
October.



FY2017 1Q Results by Region: North Asia
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Retail sales volume(thousand units)

30 (+43%)

21
24 China

15 Qutlander

B Retail sales volume:30,000 units
6 I 6 I Taiwan etc.

«China: Sales of Outlander remain strong

FY16 FY17
WphnCtL) i *Dealer network expansion accelerated
Actual Actual P
TIV*: 63 M 6.4M (+2%)
% :China 10

In North Asia, sales remained strong in China driven primarily by the “Outlander”
whose local production started in August last year and resulted in a substantial
increase of 43% over the same period last year.

In the future, we will work to further expand sales by reinforcing advertisements,
accelerate the start up of new dealers, and increase sales volume by outlet so as to
increase our market share.

10



FY2017 1Q Results by Region: North America EAWS
Retail sales volume(thousand units)
38 36
27 I 25 I u.s.
"""""""" l I B Retail sales volume: 36,000 units
11 11 Canada etc.
« Strong Outlander sales
FY16 FY17
el etual « Aim to improve presence in the market
TIV: 55M 54M (-2%)
2¢Changed the regional division of Puerto Rico from "Others” to “North America” from FY2017. According to a this division, revised our figures in this slide 11

In North America, sales of our key “Outlander” model continued to grow. In other
models, when the sales environment remained difficult because of the rise in
incentives and other factors, we implemented sales initiatives focusing on profitability
and reported sales slightly behind the figure in the same period last year.

We will continue efficient sales initiatives to increase the motivation of dealers and
improve our presence in the market.

We plan to launch the “Outlander PHEV” during this fiscal year to build the brand as
a leading company of PHEV.

11



FY2017 1Q Results by Region: Europe -
Retail sales volume(thousand units)
47 - 46 (2%)
West \ = = - —: = ;1‘
43 41 Efrzsgnetc. ;
ASX
B Retail sales volume: 46,000 units
""""" Russia etc.
4 L§—I— R In Western Europe Outlander sales declined
FY16 FY17
(Apr-Jun 2016) (Apr-Jun 2017) * H H
Actuzl ezl ASX and Mirage sales increased
» Demand in Russia on a recovery trend
TIV*: 47M 47M (0%)
#:EU + EFTA 12

In Western Europe, we significantly increased volume in Germany, in which we are
relatively strong. Similarly, solid sales growth continued in the U.K.

In other countries in the region, because of the volume decline mainly in the
“Outlander” due to the intensified competition, the volume of the region as a whole
dropped 2% over the same period last year.

If we look at the volume model by model, the sales of the “ASX” and “Mirage” grew
steadily. The sales of the “Outlander PHEV” were in line with the sales in last year

In Russia, where demand has been on a recovery trend, we have expanded local
production to boost sales volume.

12



FY2017 1Q Results by Region: Other Regions EAWS
Retail sales volume(thousand units)
(+2%)
| I Australia/NZ
Latin America 7 Trito
20 18 Middle ® Retail sales volume: 56,000 units
East/Africa
Australia/NZ: Sales remain strong
FY16 FY17 _ _ _ _
(Apr-Jun 2016) (Apr-Jun 2017) Middle East/Africa: Continued sluggish demand
Actual Actual
TIV*: 1,627 1,654 (+2%)
N * Australia/NZ + Latm America + GCC ] B N _ _ _ o 13
X Changed the regional division of Puerto Rico from “Others” to “North America” from FY201 According to a this division. revised our figures in this slide

In Australia and NZ sales have stabilized. In this quarter, we increased salessof SUV
and pick-up trucks in which we have a competitive advantage.

The promotions and advertisements launched in May resulted in a record sales
volume in June on a single month basis.

We will continue to focus on the sales of SUV/LCV models which are our strengths
and on the growing trend in the Australian/NZ market.

In Latin America and Middle East and Africa, while we still face the difficalks
environment, our sales are finally bottoming out.

13
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FY2017 Full-Year Forecast [vs. FY2016 Actual)

MITSUBISHI MOTORS

- No change from the previous announcement (May 9) -

(billion yen, thousand units)

FY16 FY17 Variance

(Apr 2016-Mar 2017) (Apr 2017-Mar 2018)
Actual Forecast Amount

Net sales +93.4| +5%

Operating Profit -
64.9 :

(Margin) | - 14 tlmesr

Ordinary Profit : +70.1 Approx.

9 timesr

Net income” +266.5

Sales Volume
(Retail)

*Net income attributable to owners of the Parent

+103 +11%

15

Relative to our financial forecast for the full fiscal year 2017, we are maintaining our
full-year guidance announced at the time of the FY2016 full year financial results
announcement.

We are forecasting a 5% increase in net sales to 2 trillion yen. Operating profit is
projected to reach 70 billion yen, representing an operating margin of 3.5%. Net
income is forecast to be 68 billion yen. Sales volume is expected to rise 11% year on
year to 1.03 million units.

15



FY2017 1Q Business performance summary

MITSUBISHI MOTORS

{Operating profit:Billion yes) Historical performance( Operating profit / OP margin) —
80.0 - FY10~16 Average - - 8.0%
I Operating Profit: 13.3 billion yen gl
60.0 OB Margiy: 309 6.0%" 47% | 6.0%
400 o 2 59% 310 3.7% / a0% .
200 - ‘s 149 160 ‘ 1856 4 e 0.6 [ 500 30%
45 ‘ - 1% I '
00 1+ L : — ; - 0.0%
1(1 A%
200 - - -2.0%
FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17
1Q 1Q 1Q 1Q 1Q 1Q 1Q 1Q

3% :14FY 1Q FX tailwind in Euro and Thai Baht.

» Business administration practices (monthly PDCA cycle) in place
« Create synergies in purchasing by implementing the benchmarking technique

Good start in achieving the plan

16

This graph shows operating profit and operating profit margin changes in the first
quarter.

The average operating profit and operating profit margin between 2010 and 2016 wa
13.3 billion yen and 3.0%, respectively. The first quarter results exceeded this level.

Just for your information, FY2014 was a year in which we benefited from FX
tailwinds.

The reason why we were able to make a good start in the first quarter is that we hav
accelerated synergies, primarily in purchasing, by drastically revising our business
administration practices, fully implementing monthly profit and loss control from the
start of this fiscal year, and benchmarking Nissan after Nissan’s capital investment |
MMC.

We will continue to devote all our efforts to ensure that we achieve the full-year
forecast.

That concludes my operational presentation on our Q1 FY2017 performance.

Next, | would like to explain the initiatives we are taking for the future.

16
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Launch of New Products

MITSUBISHI MOTORS

New Small MPV Eclipse Cross

This fiscal year, we are planning to launch several new models.

The first new product to flow from this initiative will be a new small Mi@\be
launched this autumn, alongside the “Pajero Sport” launched in April, at our newly
opened plant in Indonesia, which has a capacity of 160,000 units a year.

This is a vehicle based on a new concept which combines the best of both SUV and
MPV worlds. It is built to delight Indonesia’s small MPV owners by satisfytegy

various needs, such as “up to seven occupants will travel in comfort.” It is in the spirif
of Japanesmonozukuri fine craftsmanship.

We will also produce the “Eclipse Cross”, a new generation cross-over that will go on
sale first in Europe by the end of this year and then in other markets around the worl

To pursue future growth opportunities, we will increase research and development
spending and capital expenditure.

18



Alliance Update: Synergy effect

MITSUBISHI MOTORS

Cross Company Teams (CCT): 32 teams study synergy generation in various areas

FY16 FY17 FY18 FY19

Image of synergies (billion yen)

19

As a full member of the Renault-Nissan Alliance we are determined to contribute to
the generation of synergies.

We are already collaborating closely with Nissan on joint purchasing, deeper
localization, joint plant utilization, common vehicle platforms, technology-sharing
and other areas.

We have launched 32 cross company teams to study synergy opportunities in variot
business areas. Already the results are encouraging, especially in the areas of joint
purchasing, logistics and technology sharing.

We anticipated they will be worth 25.0 billion yen in the fiscal year 2017, which is
equivalent to a 1 percentage point increase in operating profit. 90% of the 25.0
billion yen synergies will be generated from purchasing and began to materialize in
the first quarter.

19



Alliance Update: Sales Finance and Logistics

MITSUBISHI MOTORS

Collaboration in sales finance services

*By obtaining cooperation from Nissan’s local sales finance subsidiaries, we will develop and provide
wholesale and retail financial services for the MMC brand. We have just launched the services in
Thailand, which is one of our key markets.

<Services launched> <New services to be launched>
Australia :June~ Thailand 1251 July~
Canada / New Zealand sJuly~
o | Bosr s, MITSU [EZEe]

Collaboration in aftersales/logistics

*Create a new shared warehouse for parts and accessories in Australia

*Undertake distribution and logistics jointly based on a new warehouse
20

We have also made progress in sales finance and logistics, as you can see here.

We believe that revenue could be enhanced by cooperating with Nissan to provide
loan, lease, and auto insurance support services, as well as wholesale finance
services to dealers, which had previously been unavailable globally.

We have already announced that we will launch services in three countries: Australi
New Zealand and Canada. And we launch these services in Thailand as well
effective today.

By enhancing sales collaboration based on the alliance with Nissan in ASEAN,
which is one of our most important markets and in which we have a competitive
edge, we expect to boost sales.

We are considering using the Nissan Sales Finance Company in more than 10
countries.

In Australia, we will also build a shared warehouse to promote shared logistics.

20



New Mid-Term Business Plan

Mid-Term Business Plan scheduled to be announced in Autumn

Increase sales volume to 1.25 million units and operating margin of at least 6% by FY2019

MITSUBISHI MOTORS

Sales Volume (Retail ) Operating Profit Margin
(thousand units) (%)

25% UP

We will provide further details of our Alliance progress when we announce our new
three-year mid-term plan this autumn.

The new MTP will involve initiatives to lift sales volume to 1.25 million uaitsl to
achieve an operating profit margin of at least 6% by FY2019.

As part of our new mid-term plan, we will continue with efforts to promota mes.
We will extend our alliance with Nissan and use all our endeavors to expand our
business and achieve a V-shaped recovery.

21
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FY2017 1Q Regional Forecast (vs.

FY2016 1Q)

MITSUBISHI MOTORS

Total
- Japan

-ASEAN

- North Asia

- North America

- Europe

- Others

FY16 1Q
Actual

("16/4-16/6)
428.7
45.7

78.7

15.2

774
106.7

105.0

Net Sales

FY17 1Q

Actual
(’17/14-17/6)

440.9

754

106.6

274

69.8

74.7

87.0

Variance

+12.2

+29.7

+27.9

+12.2

-7.6

-32.0

-18.0

(billion yen)

Operating Profit

FY161Q FY171Q
Actual Actual
(*16/4-16/6) (’17/4-1716)
4.6 20.6
-13.1 -7.5
11.8 10.7
04 4.6
3.9 3.3
-4.7 0.2
6.3 9.3

2 Changed the regional division of Puerto Rico from "Others” to “North America” from FY2017. According to a this division, revised our figures in this slide.

Variance

+4.9

+3.0

23
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Capital expenditure / Depreciation / R&D expense

MITSUBISHI MOTORS

Capital expenditure

(YoY)

Depreciation

(YoY)

R&D expense
(YoY)

FY16 1Q

(Apr-Jun 2016)

Actual
8.8

(-11%)

11.8
(-9%)

20.0
(+10%)

FY17 1Q

(Apr-Jun 2017)

Actual
12.9

(+47%)

11.1
(-6%)

20.7
(+4%)

(billion yen)
FY17

(Apr 2017-Mar 2018)
Forecasts

100.0
(+72%)

53.0
(+15%)

107.0
(+20%)

24
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FY2017 Sales Volume Forecast by Region (retail, vs. Fy2016)

MITSUBISHI MOTORS

~ Sales volume increase mainly in ASEAN, North Asia and Japan ~

Total , Japan . NorthAmerica ,  Europe |, Asia . Others
FY17(Forecast)vs. FY16
+ 103 +10 +4 +9 +74 +6
(+ 11%) (+13%) (+ 3%) (+ 5%) (+ 23%) (+ 3%)
(thousand units)

1,029
926

Australia
1 Western Lt
I Europe atirg

:&others America -
1

] N

~ ‘ S
|\

N

-

F =N

Middle
1 Russia | East &
8 R 18 .
FY16 FY17 FY16 FY17 FY16 FY17 FY16 FY17 FY16 FY17 FY16 FY17
Actual Forecast Actual Forecast Actual Forecast Actual Forecast Actual Forecast Actual Forecast
2Changed the regional division of Puerto Rico from “Others” to “North America” from FY2017. According to a this division, revised our figures in this slide 25
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Analysis of Increase/Decrease of Operating Profit Forecast (s. Fr2o1g) s

Sales Related

Forex effect by main currency (billion yen)
l Forex rate(yen) Effect
FY16 EY17 (billion yen)
usD 109 105 -8.0
EUR 119 115 6.0
THB 342 305 +7.0

+6.0 Costs on quality
51 . measures in market
e — Material /
FY16 Sales Manufacturi r.lg FY17
(16/4°17/3)  Related ~ CostReduction (17/4-18/3)
Actual Forecast

26
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FY2017 Regional Forecast (vs. Fr2016)

MITSUBISHI MOTORS

FY16 Actual | FY17 Forecast Variance
R 1,906.6 2,000.0 +93.4
=dakan 297.3 350.0 +52.7
= Horth Alenca 297.1 320.0 +22.9
- Europe 4335 440.0 +6.5
sas 4335 520.0 +86.5
= Cthers 4452 370.0 752

27
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Preventive Measures to Address Improper Conduct in Fuel Economy Testing Issue:
All Measures Completed

MITSUBISHI MOTORS

* Progress of all 31 measures  + Verify the effect of the measures
Categorize the measures into the following
4 groups for ongoing follow-up

I. We can expect to see the effect at the time the
measure is implemented

(as of Dec.22, 2016)

C Il. We verify the effect continuously over the next 1 year
lll. We verify the effect after 3-year ongoing monitoring
{ Y V. \sﬁ?v \;e;rslfy the effect through employee awareness

100%
We will verify the effect continuously and make

Implemented: improvements, as needed, to increase
31 effectiveness of the measures.

Fully implemented

by April 1, 2017 - . : :
Lot ) *The remaining portion of tax breaks for eco-friendly vehicles
(Progress report submitted to MLIT on July 3) had been returned in full by July 25.

28
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MITSUBISHI MOTORS

All statements herein, other than historical facts, contain forward-looking statements
and are based on MMC’s current forecasts, expectations, targets, plans, and
evaluations. Any forecasted value is calculated or obtained based on certain
assumptions. Forward-looking statements involve inherent risks and uncertainties.
A number of significant factors could therefore cause actual results to differ from
those contained in any forward-looking statement. Significant risk factors include:

*Feasibility of each target and initiative as laid out in this presentation;
*Fluctuations in interest rates, exchange rates and oil prices;
«Changes in laws, regulations and government policies; and

*Regional and/or global socioeconomic changes.

Potential risks and uncertainties are not limited to the above and MMC is not under
any obligation to update the information in this presentation to reflect any
developments or events in the future.

If you are interested in investing in Mitsubishi Motors, you are requested to make a
final investment decision at your own risk, taking the foregoing into consideration.
Please note that neither Mitsubishi Motors nor any third party providing information
shall be responsible for any damage you may suffer due to investment in Mitsubishi
Motors based on the information shown in this presentation.
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