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First of all, Mitsubishi Motors Corporation would like to express its deep apologies
for the major inconvenience caused to our customers and stakeholders with
regard to the “improper conduct in fuel consumption testing on the products
manufactured by the company.”
We have established a committee consisting only of independent external experts
for investigation into this matter, in order to ensure objective and thorough
investigation. We will announce the results of the investigation as soon as they
are completed.
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First, I am going to present an overview of MMC's financial results for the fiscal
year 2015.
First, I am going to present an overview of MMC's financial results for the fiscal
year 2015.

The boxes within the bold frame show the results for the fiscal year 2015.
Net sales were 2,267.8 billion yen.
Operating income, ordinary income and net income were 138.4 billion yen, 141
billion yen and 72.6 billion yen, respectively.

As for net income, we posted an extraordinary loss of 19.1 billion yen related to
the termination of production in the United States and 19.1 billion yen as the loss
on fuel economy test.
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Next, I am going to present the results of our retail sales volume by region in comparison
with the previous fiscal year.
Total sales volume of all regions was 1,048,000 units, which is a decrease of 42,000 units
or 4% from the previous year.
In Japan, sales volume of registered vehicles increased but that of mini-cars decreased,
resulting in a total sales volume of 102,000 units, a decrease of 13,000 units or 11% yearon-year.
North America showed increased sales driven mainly by the Outlander and the Outlander
Sport, resulting in 135,000 units, an increase of 18,000 units or 16% year-on-year.
In Europe, sales increased in Western Europe, mainly in Germany and the UK, resulting
in a sales volume of 173,000 units, an increase of 19,000 units or 11%.
By contrast, sales volume decreased in Russia due to deterioration of the economic
situation and the price increase following the worsening of exchange rate. As a result,
regional sales volume in Europe totaled 206,000 units, a decrease of 21,000 units or 9%
year-on-year.
Moving on to Asia, sales volume exceeded the level of the previous year in Thailand
supported by increased sales of the all-new Pajero Sport launched in October last year,
but sales decreased in China and Indonesia. As a result, regional sales volume in Asia
was 322,000 units, a decrease of 22,000 units or 6% year-on-year.
As you see, our sales volume increased in the United States and Western Europe but
decreased in Japan, Russia and China, resulting in a total global sales volume of
1,048,000 units. Sales volume of the Outlander PHEV increased by 7,000 units year-onyear to reach 42,000 units globally.
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Next, I am going to present the details of the change in operating income from the
previous year.
First, our operating income increased by 18.7 billion yen in the volume and model mix,
where the overall wholesale volume decreased but the model mix improved thanks to the
increased sales volume of the Outlander, the Outlander PHEV and the Pajero Sport,
pushing up the rate of SUVs from 51% in the fiscal year 2014 to 53% in the fiscal year
2015.

In the raw material price and cost reduction, we made an improvement of 30.9 billion yen.
Costs for quality measures in market increased by 16 billion yen, which, with other factors,
pushed down operating income by 24.7 billion yen.
As you see, despite the worsening of exchange rates and the increased costs for quality
measures in market, our operating income increased by 2.5 billion yen, helped by the cost
reduction efforts and the improvement in the volume and model mix.
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Since we are now carefully assessing the impact of the “improper conduct in fuel
consumption testing” on our future operations, we have not determined our
financial forecast for the fiscal year 2016.
We will promptly disclose a forecast for the fiscal year 2016 as soon as it is
available.
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