Questionnaire Results for the MMC Social and Environmental Report 2006

The following is a summary of the opinions, impressions and suggestions submitted in response to a
questionnaire about Mitsubishi Motors Corporation’s Social and Environmental Report 2006.

Opinions on information disclosure by MMC

e | felt that the text in the charts was small and hard to read.

* The Environmental Activity Map was easy to understand.

* A diagram explaining “input” and “output” would have been nice.

e The scale of some data was hard to grasp since some categories had numerical figures and others did not.

* Writing from a more global perspective could have resulted in an even better environmental report.

* When particular targets were not reached, providing explanations as to why would make things clearer.

e Since the situation at worksites is critical for manufacturers, one suggestion would be to include more input from those
at worksites. This would also show how well MMC's intentions have been communicated to people at its worksites.

e | would like to hear more about MMC's relationships with various environmental stakeholders, as well as from those who
take part in environmental events.

* Documenting that the report has been certified by an independent body would enhance its credibility.

Opinions on MMC's activities

e | think that the Safety Pledge Days, and adding sejjitsusa (“integrity”) to the 5S principles to make them 6S, are good
steps for helping MMC recover trust given its past recall problems.

e | was impressed that MMC sponsors an automobile information service for elementary school students and accepts voca-
tional and field trip visits from junior high schools.

* From the FLAT meetings with the president, the push to employ senior citizens and other actions, it is clear that MMC is
working to create a more relaxed environment within the company.

e | hope MMC will continue to produce environmentally friendly cars, and will make every effort to develop new cars that
take advantage of innovative technologies and ideas.

¢ | look forward to MMC aggressively developing the MiEV and FCV models.

e The fact that MMC completely recycles Automobile Shredder Residue (ASR) is fantastic. | look forward to seeing MMC improve on this performance.

* MMC's use of environmentally friendly FSC-certified paper for its Social & Environmental Report is to be commended.

MMC values feedback from readers as it helps to improve future social and environmental reports and its websites. Due
to space restrictions, we have not been able to reflect all of our readers’ opinions, impressions and suggestions in the
above. Going forward, we will endeavor to make a host of corporate information available not only in social and envi-
ronmental reports but particularly on MMC websites.

In addition to PDF versions of MMC's social and environmental reports, MMC posts PDF versions of its annual
reports, as well as press releases and other information, on MMC's corporate websites.

In the future, we will continue to present information in the paper versions of MMC's social and environmental
reports in ways that fully utilize the unique advantages of this medium.

When visiting our corporate websites in the future, please continue to offer your comments, including suggestions
and words of support. In reflecting the comments received regarding MMC's activities, we will do our utmost to further
enhance the company’s activities in ways that meet the expectations of our readers.

Principal Websites

Corporate Information
http://www.mitsubishi-motors.com/corporate/e/
Investor Relations
http://www.mitsubishi-motors.com/corporate/ir/e/
Press Releases
http://media.mitsubishi-motors.com/pressrelease/e/allcategory/all/
CSR

@http://www.mitsubishi—motors.co.jp/social/ (Japanese only)
Environmental Initiatives

@ http://www.mitsubishi-motors.com/corporate/environment/e/



Questionnaire

MMC Social and Environmental Report 2007 Questionnaire
We would appreciate your opinions, impressions and suggestions.

Thank you for your interest in our Social and Environmental Report 2007.
We value your comments as they help us to improve future reports.
We would be grateful, therefore, if you would complete the short questionnaire below and post or fax it to us.

Mitsubishi Motors Corporation Environment & Recycling Affairs Department

5-33-8 Shiba, Minato-ku, Tokyo 108-8410, Japan FAX: +81-3-6852-5526

Q1. What is your overall opinion of this report?

-Understandability
-Comprehensiveness
-Level of detail

-Accuracy and veracity

Q2. Which sections were you interested in or you felt needed to be improved?
Interesting  Need to be improved

-President’s Message

- Progress and Issues in Restoring Trust from an External Viewpoint

-Close-up

-Corporate Governance

-Together with Stakeholders
-Environmental Organization
-Environmental Management
-Prevention of Global Warming
-Prevention of Environmental Pollution

-Recycling and Resource Conservation
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Q3. What is your evaluation of our activities explained in this report?

-Corporate Governance

-Together with Stakeholders
-Environmental Management
-Prevention of Global Warming
-Prevention of Environmental Pollution
-Recycling and Resource Conservation

Well done
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Q4. Please use the space below to provide your opinions and suggestions about our future activities.

( )
Thank you for your cooperation. We would also be grateful if you would provide the following information.
Name Gender O Male Age
(] Female
Address
E-mail Tel.
Fax.

[[] Customer [] Supplier/business partner [] Shareholder/investor [_] Environmental officer at a company or other organization
Occupa‘uon [J Environmental NGO/NPO [] Research and educational institute [] Student [J Media [J Government agency [ Financial institution
[[] Resident close to an MMC business location [_] MMC Group employee/family member of employee [[] Other (Please specify

)

Your feedback and personal information provided via this questionnaire will not be used for any purpose other than to create
a better report in the future or for replying to questions, and will be properly managed. Furthermore, the results of this

questionnaire will not be made public in a way that identifies individuals.



