The following is a summary of the opinions, impressions and suggestions submitted
in response to a questionnaire about Mitsubishi Motors Corporation’s Social and
Environmental Report 2005.

1. It was difficult to get a complete overall picture of MMC’s information disclosure because there was a
lack of data and only a few concrete examples of initiatives.

. There was insufficient disclosure of negative information (data about recalls, targets not met).

. Other information should be included such as a dialogue with stakeholders, and customer feedback.

. MMC needs to look at ways to guarantee the reliability of data.

. | was favorably impressed by the messages from senior management: the interview format was easy-
to-read and conveyed senior management*s thinking.
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1. It is apparent that all employees are conscious of quality and are committed to MMC's technological
and quality activities.

2. I would like MMC to implement further recycling and other environmental activities, as well as to build
safer vehicles.

3. I want MMC to renew its efforts to rapidly develop electric and other new types of vehicles that give
even greater consideration to the environment.

4. MMC should focus on R&D activities that will support the environment in the future.

5. Posters, catalogs and other printed materials should be environmentally friendly.

MMC values feedback from readers as it helps us improve future social and environmental reports. Due
to space restrictions, we have not been able to reflect all our readers’ opinions, impressions and sug-
gestions in the above. However, we will endeavor to incorporate them all in future disclosures of infor-
mation, including not only social and environmental reports but also MMC websites, press releases and
annual reports. In the future, we hope you will take the time to visit our websites and read our annual
reports. Furthermore, we will redouble our efforts to meet the expectations expressed in our readers’
opinions through improved activities.
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Questionnaire

MMC Social and Environmental Report 2006 Questionnaire
We would appreciate your opinions, impressions and suggestions.

Thank you for your interest in our Social and Environmental Report 2006.
We value your comments as they help us to improve future reports.
We would be grateful, therefore, if you would complete the short questionnaire below and post or fax it to us.

Mitsubishi Motors Corporation Environment & Recycling Affairs Department
2-16-4 Konan, Minato-ku, Tokyo 108-8410, Japan FAX: +81-3-6719-0042

In January 2007, MMC’s Head Office will move to the following address: 5-33-8 Shiba, Minato-ku, Tokyo 108-8410, Japan

Q1. What is your overall opinion of this report?Q
Well done Good Average A little poor Poor

*Understandability
*Comprehensiveness
-Level of detail

*Accuracy and veracity

obodobobooboooobobdoobooboobobobobobon
obobobobooboobobdoobooboobobobobotboo
obodobobooboooobobdoobooboobobobobobon
obobobobooboobobdoobooboobobobobotboo

Q2. Which sections were you interested in or you felt needed to be improved?
Interesting  Need to be improved

*President’s Message

+Compliance First/Safety First/Customers First
-Together with Stakeholders
*Environmental Activities Organization
*Environmental Management
Prevention of Global Warming
*Prevention of Environmental Pollution
*Recycling and Resource Conservation
-Corporate Profile
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Q3. What is your evaluation of our activities explained in this report?Q
Well done Good Average A little poor Poor

-Compliance First/Safety First/Customers First
~Together with Stakeholders
*Environmental Management
*Prevention of Global Warming
Prevention of Environmental Pollution

*Recycling and Resource Conservation
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Q4. Please use the space below to provide your opinions and suggestions about our future activities.
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Thank you for your cooperation. We would also be grateful if you would provide the following information.

Name Gender | ” Male Age
o Female
Address
E-mail Tel.
Fax.

O Customer O Supplier/business partner O Shareholder/investor O Environmental officer at a company or other organization
Occupatlon O Environmental NGO/NPO O Research and educational institute O Student O Media O Government agency O Financial institution
O Resident close to an MMC business location ' MMC Group employee/family member of employee O Other (Please specify )

Your feedback and personal information provided via this questionnaire will not be used for any purpose other than to create
a better report in the future or for replying to questions, and will be properly managed. Furthermore, the results of this
questionnaire will not be made public in a way that identifies individuals.





