Thank you for your interest in our Social and Environmental Report 2005.

We value your comments as they help us to improve future reports. We

would be grateful, therefore, if you would complete the short question-
naire on the other side of this page and post or fax it to us.

Questionnaire Results for the Environmental Sustainability Report 2004

A total of 98 questionnaires on the Environmental Sustainability Report
2004 (issued on August 5, 2004) were returned (as of July 2005).
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Evaluation of MMC'’s Environmental Activities
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Poor 0% T

A little poor
4%

Well done 11%

MITSUBISHI MOTORS CORPORATION
Environment & Recycling Affairs Department
2-16-4 Konan, Minato-ku, Tokyo 108-8410, Japan

FAX: +81-3-6719-0042



MMC Social and Environmental Report 2005 Questionnaire
We would appreciate your opinions, impressions and suggestions.

MITSUBISHI MOTORS CORPORATION Environment & Recycling Affairs Department FAX: +81-3-6719-0042

Q1. What is your overall opinion of this report?
[ ] Easy to understand [ ] Relatively easy to understand [ ] Average [ ]A little difficult to understand [ ] Difficult to understand

Q2. Which sections were you interested in or you felt need to be improved?

*Note to Readers

*Messages From Senior Management

*Corporate Philosophy

*Environmental Management

*Development/Design/
Procurement/Production

*Logistics/Sales
*Recycling

*Business Ethics

*Customer Communications

*Welfare Vehicles
Product Quality
*Road Safety

*Social Programs & Activities

*Relations With Employees

-Data Section
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Q3. What is your evaluation of our environmental and social activities explained in this report?

(] Well done

(] Good

[] Average

(] A little poor

[1Poor

Q4. Please use the space below to provide your opinions and suggestions about our future

environmental and social activities.

(

Q5. In what capacity did you read this report?

(] Customer

[ ] Environmental NGO/NPO

[] Government agency

[ 1 MMC Group employee/family member of employee

Thank you for your cooperation. We would also be grateful if you would provide the following information.

[ Supplier/business partner

[ ]Research and educational institute

[]Financial institution

[] Shareholder/investor

[ 1Media

[_] Resident close to an MMC business location

[]Other ( Please specify

[_] Environmental officer at a company or other organization

[] Student

)

Name Gender Elﬁgilfale Age
Address
E-mail Tel.
Fax.
Company . -
or school Make of Car | o Mitsubishi o Other

Your feedback and personal information provided via this questionnaire will not be used for any purpose other than to create
a better report in the future or for replying to questions, and will be properly managed. Furthermore, the results of this
questionnaire will not be made public in a way that identifies individuals.



